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As the yoling generation has grown up and become the [ﬂaih’consumptign, brand marketing
» development.direction of one of the mostimportantis to think about how tosseize the heart
of this group of young people, so companies have'tothemselves labeledias "young", as if this
year is not "younger" labels are embatrassed®o say oneself'is the branding. '1

r

)
.
y
.
:
.
.
:
- - -k

. ’ » N

As'thé yoling'generation has grown up and become the ﬁram consumption, brand marketing
development direction of one of the most important is t? think about how fo seize the heart
of this group of young people, so companies have to themselves labeled as\young” as if this

year is not "younger" labels are embarrassed to say oneself is the branding. . # bo
: > ’ . Ar
- . » » \ | s B
el - . B - 4 ™
’ ~ » ~e > T = N
. 4 _ -m e - En » N
. ) A N ~ =W, N

» .

As the young generation has érown up and become the main consumption, brand marketing
development direction of one of the,most important.is.to think about how to seize the heart
of this group of young people, so companies,have tothemselves labeled as "young", as| if this
yearis not "younger"“labels are embarrassed to say oneselfis the branding. .




Intelligent vehicle is a collection of environment pérception, planrﬂng and decision-making, multi-scale auxmaﬁy dnvmg, and other functldns in an integrated system it focus on_
the computer and modern sensing, information fusion, communication, artificial intelligence and automatic contro! féchnblagy, isa typlr?al combination of new and figh
technology. At present, the research on intelligent vehicles mainly focuses on impreving the safety and comfort of automobiles and providing excellent human-carjinteraction
interface. Inrecent years, intelligent vehicle has become the world's vehicle engineering research.in the field-ef hot spots and momentum to.the growth of automoblle
industry, many developed countries have to include it in their focus on the'development of intelligent transportation System.
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Intelligent vehicle is a collection of environment pérception, planrﬂng and decision-making, multi-scale auxmaﬁy dnvmg, and'ether functions in an integrated system it focus on_
the computer and modern sensing, information fusion, communication, artificial intelligence and automatic contro! féchnblagy, isa typlr?al combination of new and figh
technology. At present, the research on intelligent vehicles mainly focuses on impreving the safety and comfort of automobiles and providing excellent human-carjinteraction
interface. Inrecent years, intelligent vehicle has become the world's vehicle engineering research.in the field-ef hot spots and momentum to.the growth of automoblle
industry, many developed countries have to include it in their focus on the'development of intelligent transportation System.
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Intelligent vehicle is a collection of environment perception, plann?ng and‘decision-making, multi-scale aux1||a1=y dm/mg, and &h!r functlons in an integrated system it focuson
the computer and modern sensing, information fusion, communication, artificial intelligence and attomatic control techndlogy, Is a typlc}l combination of new and high
technology. At present, the research on intelligent vehicles mainly focuses on impreving the safety and.comfort of automobiles and providing,excellent human-ear interaction
interface. In recent years, intelligentivehicle has become the world's vehicle engineering research in the field of hot spots and-momentum tothe growth of automoblle
industry, many developed countries have to include it in their focus on the development of intelligent transportation system.
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